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Coca-Cola Company
          Coca Cola Company is an American multinational corporation dealing in beverages by manufacturing, retailing and marketing non-alcoholic beverage concentrates as well as syrups. Primarily, the company is famous for its flagship product Coca Cola that was invented by pharmacist John Stith Pemberton in the year 1886 in Atlanta, Georgia (Giebehaus, 2008). This is the time when the Company was founded. Coca-Cola company serves a worldwide market with its branches on every continent. The company’s total assets or net worth are estimated at $87.896 billion. the company is organized into divisions that are headed by presidents (Giebehaus, 2008). The company is also managed by a board of directors with Muhtar Kent as the chairman of the board. 
            Coca-Cola company has always implemented fully all the variable of corporate social responsibility (CSR). The company seeks to maximize profits but also believes in the contribution towards CSR and to the prosperity of the society (Stringer, 2015). Therefore, the company does not apply the doctrine by Friedman that focusses on the shareholder approach to social responsibility. Friedman’s approach considers shareholders as the organization’s economic engine and the only category of stakeholders that the firm must be socially responsible to. However, Coca-Cola company applies the Carroll’s view of social responsibility where by adhering to the Carroll’s pyramid of social responsibility. Coca Cola has been a good American citizen since it began operating and pays its taxes. The company has moved further to develop a code of ethical business conduct including employee development and environmental sustainability strategies that are communicated to all interested parties and stakeholders. The company also intends to meet modern life trends of consumers to preserve the health of consumers. Also, the company has ensured adherence to government rules and regulations that govern its operation in America and other countries. Finally, the company still carries out its economic obligation of making profits.
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