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Description of the advertisement

The advertisement depicts an x-ray that reveals a broken spine with back to back audio stating “driving over the set speed limit can result in a lot of damage. Slow down, speeding shatters lives.” The advertisement is intended to inform the community about the dangers of speedy driving through the use of a graphic imagery portraying a broken spine. Road accidents have been on the rise in the past years thus the government intends to warn the general public of its dangers through the use of violent imagery. Despite the fact that the campaign is intended to entreat a positive impact on the public, the graphic nature of the campaign can invoke outrage. The campaign portrays a graphic spine as it breaks thus can cause outrageous reactions from the community setting. Despite this, complaints were raised on the advertisement where it can be noted that some individuals complain about the use of the violent imagery with an aim to create awareness on road carnage. The graphic nature of the commercial cannot be viewed by children as it can result in bad nightmares for the young teens. Despite this, under the circumstances that the campaign uses PG as guidance to its intended audience, the message is clearly articulated as it outlines on the vast nature of the danger associated it reckless and speedy driving. Over the years, people have often overlooked on the various road signs that intend to raise awareness on the different damages that can result in driving beyond the set speed limit. Thus, the advertisement is a reminder to the community members on the need to abide by the set rules and regulations of driving with an aim to bring to halt the escalating road accidents. 

Violent imagery

The campaign opens up with a young boy slamming the door on a girl that makes her fall on the ground. The scene is followed by the mother of the young girl telling her not to worry as the boy made the heinous act towards her on the baseline that he likes her. We then see a young man talking to his son telling her not to throw a ball in a similar manner to a girl while a young girl was looking at them. The next scene opens up with a teenage boy taking a picture down a girl’s top using his phone only to later show it to his friend. The advertising campaign then portrays a couple on the parking lot who are arguing whereby the man gets out of the car, slams the door while the woman is crying but tells herself that she is okay. The next scene unfolds with another man shouting at a woman thus making her fall on the ground whereby he stands over her. A voiceover can be heard stating that the violence against women commences with disrespect and that the provision of excuses on makes it grow. Then, the man changes into a young boy, the teenage boy from the first scene, standing over the woman who is lying scared on the floor with a text on the screen reading “violence against women, let’s put a stop to it from the start.”

Advertisement ought to stick to the set social values thus no person in the campaign should be demeaned by sexual orientation, nationality, race, age, religion, physical or mental disability and sexual preference. The notion stated in the commercial is mainly directed to children based on the fact that it states ‘stop it from the start.’ However, the woman on the advertisement can be seen to be scared and stood over by a man who turns into a teenage boy. This illustration presents a demeaning perspective on the women thus can raise vital concerns. The Australian advertisement campaign was intended to inform the general public on the various shortcomings associated with domestic violence. Despite the fact that the advertisement was intended to inform the community on the shortcomings associated with domestic violence, women in the campaign have been continually demanded by the men. The target audience for the advertisement is the children thus an illustration of a man standing over a woman who is lying on the floor can invoke various outrageous reactions from the society. Why should children be presented with such scenarios? The imagery clearly illustrates that all boys in the community set up are associated with domestic violence which isn’t the case. Despite the fact that domestic violence is often enlisted on men, women in the past years have been linked to some domestic violence issues. Statistics from the Australian government reveal that more men have been killed by women on domestic violence issue in 2016. Thus, it can be acknowledged that the imagery used by the campaign is violent both to the teens and the male gender. Despite this, the women in the commercial have been continually demeaned as they are depicted to be operating under the rules of the men who stand out as being dominant. 

Tone

The campaign presents a subtle tone on its course. Unlike the first advertisement which was overt on its nature, this commercial is subtle based on the fact that it realization requires further scrutiny. The advertisement is intended to curb the escalating menace of domestic violence thus the assertion illustrated can be considered normal by some individuals. However, on further analysis, it can be ascertained that the advertisement presents an overwhelming approach to the women as they have been continually demeaned. 

Anticipated reactions

Various reactions can be invoked by the campaign on its course to eradicate domestic violence from the society. Since its inception, children have been using to create the assertion that violence starts with them . Thus they should stop. The teenager within the campaign is depicted to be having outrageous reactions towards women which are a norm within the society. However, the illustration that women are being demeaned tends to invoke mixed reactions from the public eye. Was there an alternative to a man standing over scared women? The argument between tow couple in the parking lot presents an intriguing aspect of domestic violence. Despite this, the advertisement took to its course to further intensify the issue through the use of the violent imagery. The man standing over a woman presents a demeaning perspective thus would raise reactions from the public. Despite this, the advertisement is comprised of only Caucasian people. Australia in 2016 is a multicultural, multi-ethnic society based on the fact that it is made up of individuals from diverse backgrounds. However, the campaign solely focused on the Caucasian people thus creating the illusion that they are the only individuals linked to domestic violence. Thus it is expected to invoke outrageous reactions from the community member’s Caucasian ethnicity. Despite this, children are continually used on the commercial to present the analogy that violence begins with them. This illustration ix expected to invoke reactions from the public based on the ground start the children are portrayed to be associated with violent behaviors.

Academic literature

The academic literature review states that the use of violent imagery in the mass media campaign can create a pervasive act. Violence is encountered in various forms with watching it outlined as the most used form of its access. For example, news bulletins often provide an extensive view of escalated violence within the community by increasing its viewers and upsurge their ratings (Bayraktar, N.d). Thus, researchers have in the past discussed on the various shortcomings related to the use of violence within the mass media campaigns. Scholars have examined the possible effects of using violence acknowledging its effects ton include the enhancement of a negative influence on individuals in the community whereby the children are the most affected (Bayraktar, N.d). According to the findings, the exposure to violent imagery increases violent behaviors and individual’s aggression. The studies have outlined that exposure of violent imagery results in the likelihood of violent and aggressive behavior in both long term and immediate contexts. For instance, the introduction of television within American households increased the violent acts being committed within the community setting. The vast negative effects of exposure to violent imagery can be easily seen among teens and children (Pediatrics and children health, 2003). Scholars argue that children tend to replicate the violence they see, an aspect which can be described with the use of the social learning theory. 
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