Book : Marketing the Core 5th edition by Kerin, Hartley, Rudelius

Chapter 14: Integrated marketing and communications and direct marketing 
Chapter 14 video case: Mountain Dew: sing IMC (Integrated marketing and communication) and Social media to create and promote a new flavorpage 336.
Key concepts: advertising, communication, personal selling, public relations, IMC, sales promotion, direct orders…
Write a short 2 page essay explaining how this video illustrates atleast 4 key concepts from Chapter 14 (these 3 concepts must be in bold). 

As a part of this assignment, you are required to support your discussion post with at least two CREDIBLE outside sources which you can find by searching the college data bases or in business publication. Be sure to cite and reference these sources in proper APA format.  

