Final Assignment Information: Tumblr Marketing Blog Post
Your final assignment in this course requires you to research and analyze the use of social media marketing for an organization, nonprofit, or brand of your choice. Think of this as a professional report prepared by a social media consultant (you) for a professional client. The goal of this assignment is to assess where the client is regarding their social media use and what they could be improving on or changing in their marketing focus.

Select an organization, business, nonprofit, or brand. 
The brand I chose is Pollo Tropical (Fiesta Restaurant Group, Inc.)
In Week 7 you will compose a Tumblr blog post that includes the following: 
1. Introduction: Introduce the organization and explain what they do. Why is social media critical to what they do? What industry are they in? What are the norms/standards for social media use in that industry? (Minimum of two paragraphs.)
2. Overall social media use: Briefly summarize the organization's social media history based on your online research. What platforms do they use? What platform do they use most? What are their strategies and/or objectives? (Minimum of two paragraphs.)
3. Social commerce strategy: Research and identify the social commerce strategies of your organization. How do they encourage and facilitate influence and impressions? Are there critical relationships with any groups or individuals? (Minimum of two paragraphs.)
4. Data: Report findings from online ratings and reviews, as well as content analysis and sentiment analysis using Facebook, Twitter, and a third platform used by the organization. Give specific examples for reporting your findings. (Minimum of five examples.)
5. Assessment and recommendation: Assess the overall social media marketing strategy of your organization and offer recommendations. (Minimum of two paragraphs.)
6. References: you must use a minimum of 10 external sources in your blog post. You may use the textbook, articles, and materials from the course as well as content found online in social media (photo, quote, link, chat, audio, video). Social media content must be hyperlinked to original content or inserted with a screenshot. 
The blog should be factual and analytical, not based on personal opinions or feelings. Everything in the report should be cited with either secondary sources or primary data by using supportive external hyperlinks and multimedia.
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