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Abstract
This paper explores five published articles that report on results from research conducted on the effects of media on body image. The idea of the perfect body affects both men and women, young and old. Beauty is defined in many ways, but the original concept of it being skin deep has changed. Often the definition of beauty is a narrow thing that includes only a select group of people. The media consists of tv, movies, magazines, billboards, Facebook, Instagram, and the internet. It tells people how to dress, how to speak, how to think, how to be, what to buy, what to watch, what to eat, what to listen to and what to wear. The media is a powerful and persuasive sociocultural influence, and it actualizes everyone. This paper examines studies conducted to show the correlations between media and how it affects body imaging.
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