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The Role of Culture in Communication
	Culture refers to a sense of refinement of the mind and has a significant impact on people’s behavior. The refinement deals with various things, such as education, religious values, and art. Therefore, culture determines how people attach meanings to the things they can across, such as how they should express themselves, greet each other, and interact with those they come across. Therefore, people’s cultural aspects have an enormous impact on how they communicate with others. While there are various descriptions of communication, the generated thoughts, information and symbols from the source must be transferred to the receivers in a manner that they can interpret and understand the message. 
	Culture does not simply lie on the manner in which people dress, but it influences how they present themselves to the outside world. One of the ways through which cultural aspects influence people’s communication is language, which is a huge proponent of people’s interactions. In most instances, cultural miscommunications are driven by the varying styles of messages and speech (Gudykunst &Mody, 2002). For instance, a normal intonation of native speakers of a certain language might appear to be aggressive to foreign listeners. The connotations of words as well as the usage and meaning of slang terms and phrases differ greatly across different cultural groups. Thus, the misinterpretations and lack of tolerance for the different communication strategies often results to conflicts. 
	Culture also affects immensely nonverbal communications. This is the reason why different cultures this communication approach differently. For example, the high-context cultures, such as the Asian and Middle-Eastern societies use non-verbal communication to convey important messages to others. However, this is not the case in low-context societies, such as in the western nations where people prefer to use words to communicate critical information. At the same time, the meanings assigned to the nonverbal symbols vary significantly across different cultures. In the western societies, silence during a conversation can be viewed as a sign of disrespect. The outlook is driven by the view that these societies prefer people to express themselves to being silent. However, the situation is different in some societies, particularly in Asia. In these cultures, remaining silence during conversations might be perceived as a sign of respect or approval of what is being discussed. Therefore, the usage and meanings of the various symbols of nonverbal communication varies significantly across different cultures. 
	Also, cultural values determine how people pass information to others. In some cultures, informal engagements and personal bonds bind people more than the formal contracts. Thus, families and friends have more open communication than colleagues. In such cultures, the messages are direct and specific. Individuals are not required to synthesize what was said to get the meaning. However, this is not the same in certain societies, such as the Indian, Latin-American, and Arab cultures where the messages are often left unspecified. Individuals are expected to understand the messages based on their contexts and analyzing between-the-lines of what was said. Therefore, people’s culture influences how they pass messages to others.
	In conclusion, it is evident that culture plays a significant role in people’s communication. It determines people’s connotation of words and the usage of slangs. At the same time, cultural aspects influence how people use nonverbal communications. While some societies prefer the use of nonverbal cues others value the use of words to express themselves. These elements determine how people pass information to others as individuals are expected to pass explicit data while others require the recipients to use the context to interpret the messages. 
References
Gudykunst, W. B., &Mody, B. (2002). Handbook of international and intercultural          	communication. Thousand Oaks, California: Sage.
[bookmark: _GoBack]


