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Aggregate market-size nonetheless remains only a single factor in determypy;,

who becomes a market leader. The United States, for instanc«f:, has been 3 large

country for a long time, but only recently have Eurgpean movies held such a Joy,
share of their home markets. In the mid-1960s, American films accounted for 35 per-
cent of box office revenues in continental Europe; today the figure ranges between g
to 90 percent. The greater population of the United States, and the greater American
interest in moviegoing, do not themselves account for these changes.

Furthermore, only certain kinds of cinema cluster in Hollywood. In a typical year
the Western European nations make more movies than America does. In numeric
terms most of the world’s movies come from Asia, not from the United States. It is
not unusual for India to release between 800 and 900 commercial films a year, con-

pared to about 250 from the United States.
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More generally, the higher the fixed costs of production, the greater the impor-
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casting and marketing. Today costly special effects and expensive celebrity stars drive
the push for blockbusters in similar fashion, and favor Hollywood production as well.
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As Ho]lywood markets its films to more nOn-Enmh he universal to global audiences.
more general. Action films are favored over mofiess “Srft;akers. thcrse films become
revolves around slapstick rather than verbal puns. The lar esrutzde dxdilogue. Comedy
world as a whole, or even a select group of fifty million global ¢ onsu;m cana:gm‘::
universality means that the movies are relevant to general feat‘ures of the

puman condition, but it also can bring blandness and formulaic treatment. Critics
allege that American culture is driving the world, but in reality the two are deter-
mined simultaneously, and by the same set of forces.
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Furthermore, Hollywood’s universality has, in part, bec.:ome a cential part of
American national culture. Commercial forces have led America to adopt “that which
can be globally sold” as part of its national culture. Americans have decided t

size their international triumphs and their ethnic diversity as part of thej
self-image. In doing so, Americans have, to some extent, tra
strands of their culture for success in global markets,
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