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Week 2
Babbie, E. (2017). Basics of social research (7th ed.). Boston, MA: Cengage Learning.
· Chapter 2, “Paradigms, Theory, and Research”

de Vaus, D. A. (2001). Research design in social research. Thousand Oaks, CA: Sage.
Research Design in Social Research by De Vaus, D.A. Copyright 2001 Sage Publications Ltd. Reprinted by permission of Sage Publications Ltd., via the Copyright Clearance Center.
Chapter 1, “The Context of Design” 

Burkholder, G. J., Cox, K. A., & Crawford, L. M. (2016). The scholar-practitioner’s guide to research design. Baltimore, MD: Laureate Publishing.
· Chapter 4, “Quantitative Research Designs”

Journals for: 
Week 3
Radnor, Z., & O’Mahoney, J. (2013). The role of management consultancy in implementing operations management in the public sector. International Journal of Operations & Production Management, 33(11), 1555–1578. 

Babbie, E. (2017). Basics of social research (7th ed.). Boston, MA: Cengage Learning.
· Chapter 15, “Reading and Writing Social Research”


Week 4
Ngaruiya, K. M., Velez, A.-L. K., Clerkin, R. M., & Taylor, J. K. (2014). Public service motivation and institutional-occupational motivations among undergraduate students and ROTC cadets. Public Personnel Management, 43(4), 442–458. doi:10.1177/0091026014530270

Babbie, E. (2017). Basics of social research (7th ed.). Boston, MA: Cengage Learning.
· Chapter 4, “Research Design”

