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Introduction 
The enormous popularity in social networking creates empowerment and independence among successful people. Individual exposure on musical talent through social networking is not taken as uncontroversial or accidental phenomena. The overreaching view in the music industry is anchored through politics, networks, and power to achieve the ultimate approval of the general public. Social networking sites have a stronger influence on the rise of musicians (Suhr, 2012). The mechanism criteria for evaluating the value of musicians are developed through different activities of painters and writers. These aspects are literal arts that help in unifying the sound vision of potential singers. Musicians who take criticism from the perspective of improving performance and adjusting musical context tend to gain more popularity in the social networks system. Social networks sites provide digital platforms in the cultural dimensions process to enable decision making in liberal art (Dewan&Ramaprasad, 2014). The method of making musical art legitimate comes with consecration in the digital field where networking sites are supposed to attract talents. The main focus of musical art is developed through the cultural production paradigm to form the driving process in the corporate media forces. Thesis Statement: Many upcoming artists in the cultural dimension system are embedded in social networking sites as the mainstream media for the music industry. 
Discussion 
Production of the music industry has some demarcation that forms some analogous division of growth through sociological angle goals. The cultural dimension of recording music provides a sociological angle of enhancing the complex construction of historical factors. The inherent power of cultural production attracts the notion of divine creativity to develop some paradoxical claims (Suhr, 2012). The social construct in the artistic world creates some enhancing factors through the emphasis on social networks. The primary goal of the digital field is to develop social media mainstream for cultural production through Indaba Music, Second Life, YouTube, and MySpace. The complexity of the music is developed through the engagement of competitors and communication mechanisms through the social media era. There are different types of rewards in the digital environments that help in motivating musicians to participate in various arena of industry (Kuss& Griffiths,2017). These motivation factors are developed through the context of economic capitals, social, cultural, and symbolic evince. There are some claims on social networking sites that require a person to explore the influence of narratives in the music industry. These claims are developed based on individual goals and understanding of cultural production. 
Social networking sites help in supporting talents and hard work based on the different processes of working. First, the potential implications of analyzing popularity provide useful insights into the career paths of famous musicians already in the industries. Second, the process of exploring feedbacks from experts provides some right platforms for observing tips and protocols. Third, the process of discoursing media constructs helps in enabling rhetorical scribe, where musicians gain fame in a short period (Dewan&Ramaprasad, 2014). Equally important, the cultural landscape generates some label rewards in the music industry to support an upcoming artist. The appreciation and understanding of the cultural scene in the context of musical and liberal art provide some reasonable grounds of partial configuration. The group interests of many musicians fall in social networks that enable them to grow faster in their career paths. A good example of liberal art in the partial configuration for music can be explained on the consequences of new features in MySpace. If there is media company that want to buy MySpace, the firm would hit in the musical industry through copyright Scam (Suhr, 2012). This means that when a person records an original music composition with a particular media industry, there is a possibility of hearing music contest after seven months. All these services can only be done through social networking platforms.  
The music industry has improved since the development of social networking sites. The nature of producing immature music content in the cultural system has been codified through the aspect of public opinion, strategic positions, consumer standards, tastes, fashions, and artistic norms (Suhr, 2012). There is a different level of communicative labor that defines some production arena through manipulation effects of the contemporary economy. For example, many young people in the United States can grow their talents in social networks with monetary rewards in the digital field. The media field for music production has changed with the increasing honor and symbolic attainment of increasing prestige in the work areas (Kuss& Griffiths, 2017). These critical works have occurred in different arena of social capital and the transformation of social networking. Many artists have been exposed to media industries, especially with energetic and virtual networks. For example, many young people can gain fame through the mediated courses in “Buzz,” which is developed through films, articles, books, and televisions. Equally important to note, recording industry or social networking sites cannot determine the failure and success of potential musicians. 
Conclusion
In summary, social networking sites have changed to marketing centers primarily through effective branding and laboring. It is through social networks that musicians can make a brand value through materialization and internalization. Social networking platforms form an active channel for cultivating values of the musical industry (Suhr, 2012). The cultural capital has enabled the ranking system for MySpace to incorporate integral parts of music communities, thus giving platforms for upcoming artists. YouTube is yet another platform of cultural production where undiscovered sites are created, thus providing an opportunity for young artists. Social networking sites offer a mainstream framework where amateur music can grow from grassroots to world-class art. As such, cultural production acts as a bridge to world-renowned fame for many artists.  
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