Social media marketing has proven to be an indispensable tool in a modern-day business’ marketing arsenal. And because of this, it is vital for brands to develop a  strategy that can help push business towards its goals.  
Social media marketing has proven to be a result-oriented platform because:
· It helps drive targeted traffic
· It helps you connect and understand the brand's audience better
· It helps in building brand loyalty. Studies have shown that as much as 40% of Internet users follow the social media accounts of their favorite brands.
In social media marketing, establishing SMART goals for a  business can help achieve organizational success. Simply put SMART goals are:
· Specific
· Measurable
· Achievable
· Realistic
· Time-bound
These attributes make for great goals that can be understood and tracked with ease. For example, most social media marketing goals are purposeful and usually aim to achieve any of the following:
· Increased Brand Awareness – Your social media strategy can be used to spread the word of your brand, making sure that you are seen “out there.” While brand awareness can help improve sales, this goal isn’t about sales, but rather about improving how much people recognize your brand and what you are all about.
 
· Improved Traffic Generation – Some social media strategies are focused on driving traffic to your e-commerce sites. While this may consequently improve your leads and your conversion rates, this strategy is more about being able to refine your social media channels’ ability to push your fans and followers to your site regardless of whether or not they become leads.
 
· Fortified Customer Relationship – A great way to make use of social media is to strengthen your relationship with your customers. Relationship marketing is an essential modern-day marketing strategy that can be done in many different ways, and social media is one of the effective avenues to do so.
 
· Expanded Leads – Some strategies are geared towards improving the leads that you have, and while not all leads become actual customers, this goal can certainly help you achieve that. The idea is to ensure that you have made a first move on potential customers, and when it’s time for you to close the deal, you won’t find it as difficult if you have expertly nurtured your leads
 
· Boosted Sales – Of course, a lot of social media goals include boosting your sales. In the end, you hope that all of your efforts ultimately improve your sales, as this is what your business is about. With the right strategies, you can definitely achieve greater sales.
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