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Psychology professionals have a population that is growing. The ever-growing population of psychology professionals encounters growth in social media, online treatments, and assessing individuals online (Tunick et al., 2011). The challenges that psychologists face are not always underlined with a job description. Psychologists are to observe clients and adapt and alter services based on client's needs. Psychologists also face the challenge of not reaching all their clients due to the clients' socioeconomic standing. Over the years, there has been an increase in the internet that has changed society's interpersonal communication (Tunick et al., 2011). Increased dilemmas are rising about client-therapist boundaries due to psychologists having public assessable social media and looking up clients (Tunick et al., 2011). Psychologists must ensure that their personal life stays personal.
The APA's Ethical Principles of Psychologists and Code of Conduct can guide decisions in the ethical application with the use of technology. When psychologists believe that they have violated the Code of Ethics, they have to resolve the issue by letting the individual know (American Psychological Association, 2010). When psychologists look up clients on the internet, unfair discrimination can come into play. In section 1.08, Unfair Discrimination Against Complainants and Respondents, psychologists cannot discriminate against clients for information they may come across (American Psychological Association, 2010). There is no answer if it is right or wrong to google a client. However, it can cloud a psychologist's view of the client.
 Evidence-based practices have become important features of psychological theories. Evidence-based helps improve outcomes for patients (Jiménez-Pérez & Vargas-Contreras, 2020). Technology and policies influence the trends in psychological practices. Professional psychologists are now required to know technical disciplines and social relevance (Jiménez-Pérez & Vargas-Contreras, 2020). Evidence-based practices are limited due to the validated treatments that make educational needs for future psychologists design new interventions and generate effective results (Jiménez-Pérez & Vargas-Contreras, 2020). Technology has allowed psychologists to become educated online on new evidence-based practices.
Many potential work settings promote ease by using technology for the psychologist and the clients. Over the year 2020, we saw a major spike in zoom meetings and many other platform-based sources. Clients that were located down in their homes during this time benefited from technology to see their psychologist. Clients that live in lower-income neighborhoods can use online platforms to speak with a psychologist when they can not make it in in person.
The potential responsibilities of the psychological professionals as providers of care are to keep individual's information safe on the platform. Collaborative technological features allow consumers to feel the presence of other individuals when interacting with technology (Grewal et al., 2020). Therefore, the ease, convenience, and experiences outweigh the potential negative outcome.
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